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THE SITUATION
The United Way of Florence County is a nonprofit organization that has significantly made a difference in their local 
community through resource development and various initiatives. Although many people have heard of them, only a few 
were aware of their programs, services, and the impact they’ve had on the residents of the county. 

They partnered with our team because they wanted to increase awareness and encourage people to donate to a worthwhile 
cause. With a well-strategized digital marketing campaign, we knew that we could inspire others to make a difference as 
well.

THE INFLUENCE DIGITAL AGENCY SOLUTION
We opted to create a people-based campaign since it would target individuals who perfectly fit the profile of potential 
donors. 

The messaging in our ads was consistent all throughout - WHY The United Way of Florence County, WHAT they do for 
the community, and HOW they could be helped. These ads were linked to the home page of the website where a looped 
YouTube video showcasing their mission and purpose was embedded.

We utilized the following tactics:

• Email Marketing
• Social CPM
• Addressable Geofencing
• Intent Targeting
• Retargeting

PEOPLE-BASED CAMPAIGNS CASE STUDY 

NONPROFIT ORGANIZATION 
GENERATES A TREMENDOUS AMOUNT 

OF ENGAGEMENT WITHIN THE FIRST 
MONTH OF ITS DIGITAL CAMPAIGN
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RECRUITMENT CASE STUDY 

THE RESULTS
As anticipated, the campaign got off to a fantastic start. 

WITHIN THE FIRST MONTH ALONE, 
we achieved the following results:

Email marketing targeting a cultivated list of potential donors: 18,633 emails sent, 4,106 of 
them opened (22.04% open rate), and 550 clicks (2.95% CTR)

Social CPM targeting potential donors by name: 10,683 impressions, 15 clicks (0.14% 
CTR), 7 link clicks from action - with a national CTR average of 0.01% to 0.03%, these
results are stunning

Addressable geofencing targeting potential donors in their homes: 8,349 impressions, 30 
Clicks (0.36% CTR) - with a national CTR average of 0.08%, this tactic has greatly surpassed
expectations

Intent targeting focused on potential donors based on the content they consume as well as their 
search habits: 1,289 impressions, 8 clicks (0.62% CTR) - nearly 8x the national CTR 
average of 0.08%

Retargeting to increase the frequency of ads served to those who had already visited the 
website: 3,218 impressions and 15 clicks (0.47% CTR) - these are people who have already
shown a significant amount of interest, and we have successfully maintained or brought back 
that engagement

CLIENT TESTIMONIAL

Deciding to work with Josh and Influence Digital Agency was the right choice for United Way of 
Florence County. Here's why: this marketing strategy stood out from the rest as being more unique 
and modern, the pricing was extremely reasonable, and Josh has been very easy to work with. We are 
still in the early stages of our digital campaign, but we are already off to a great start and have 
high hopes for the final results.

CAMERON PACKETT
President, United Way of Florence County


